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News Consumer Insights

Google News Initiative

goo.gle/datatools

Maximize Reader Engagement and Reader Revenue across your site

News Consumer Insights
Google News Initiative

Default Data
Click to select your data
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R * Your Actionable Recommendations

Based on our analysis of your Google Analytics data, these are your personalized
actionable recommendations to help you grow loyalty and capture better user
data. As visit frequency and depth grows, so does your reader’s loyalty and
overall performance.
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Your Loyal Readers and Brand
Lovers represent 20% of your
audience, drive 80% of your
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opportunities to increase profitability and
build deeper relationships with your readers.
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Realtime Content Insights 900 ale/datatools

Google News Initiative

Improve your Content Distribution and Creation performance

Identify in real-time which articles are the most
popular with your readers and what broader topics

are trending in your region.
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The “Newsroom” mode

Article details in realtime and throughout the day
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Q News Tagging Guide

Google News Initiative

Capture more and better data to get deeper Reader Insights in NCI & RCI

Identify what reader behaviors you should be
measuring in Google Analytics and easily
generate tags for your site to collect better data
and unlock new insights.

VISIT NTG NOW

To get the best of NCl and RCl reports, you should implement the
following NTG components:

Reader Engagement Reader Revenue

Video Analytics Subscription or Membership Conversion
Scroll Depth Marketing Messages Impression
Newsletter Signup Paywall Prompt Impression

Social Sharing Adblock Detected

Google News Initiative

© News Tagging Guide (NTG)

News Tagging Guide is a free tool that helps you make the most of Google Analytics by capturing better data.

You will be able to:

« Identify the key metrics that you should be capturing from your readers.

« Simplify Google Analyt

tags ready

Py-p: your site.

+ Amplify the recommendations and insights you'l obtain from News Consumer Insights and Realtime Content

Insights

goo.gle/datatools

Step 1/3: Select your Google Analytics implementation and Account-ID
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Step 2/3: Select the module that you would like to explore

®

Video Analytics

Discover how your readers are
consuming videos on your site and

unlock growth opportunities
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User Engagement

Measure user engagement with your
marketing channels to grow loyalty on

your site
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Reader Revenue

Implement conversion measuring to

maximize Reader Revenue
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Demo time!

Optimize your data Optimize your reader Optimize your content
(ofo] | [=Te3 {oy] engagement funnel in realtime
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Identify what reader behaviors you should be Identify reader funnel optlmlzatlon opportunities Identify in realtime which articles and videos are
measuring in Google Analytics and easily C " a ost popular with your readers and what

der topics are trending in your region.

generate tags for your site to collect better d I Id t t I
and unlock new insights. e a a oo time Content Insights enables engaging data

alization for your newsroom and is available

Analytics data to help grow Reader Engagement for publishers using all versions of Google
and Reader Revenue. Analytics.
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